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Africa: FDI stock from China 2021, by sector
(in billion U.S. dollars)
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ALN: www.sais-cari.org/chinese-investment-in-africa
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Ranking of the leading countries for the fashion industry worldwide in 2022,
as Global Cities Consumer IPX (index)
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WHEN THE KOREAN WAVE BEGIN
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Hallyu 1.0 Uaeil 1990 - Hallyu 1.0 TA21951ng 1 HETMSUAIS LN LIWS T RINE S5 « azAs: Winter Sonata, Autumn in My
Auil 2000 wnallnalan Imﬂﬂmalﬂamaummuﬂumea Taian Heart, waavAu
aziflu K-POP umihs A2nany LLﬂuﬂ‘H"] « Aaums: My Sassy Girl, Oldboy
Hallyu 2.0 nanil 2000 - danardulantausiaiaidesuag K- Pop Aunsly + K-Pop : Girls' Generation, Big Bang,
Auil 2010 flan Asiindeazasuaznnaunsinmatulening Psy's Gangnam Style
AR CD/IDVDyNanNmuﬂULLwameMmﬁma Waz + azAs : Boys Over Flowers, My Love
andwatiniiutasgnamnssuANNIINLAEINTY from the Star
Hallyu 3.0 fwuil 2010 - ﬂﬂuﬁﬂmmumsﬂsau\namﬂmawa\maﬂ K-POP wag « K-Pop : BTS, Blackpink
daeil 2010 ATASLANE mupf(ﬂmJmstmuuua\imwwmsmea « AWHURS : Parasite, Train to Busan
uunilan ImﬂmuislmﬂmwmLf;auaﬂmWﬂumsamﬂ - Meatanusanauwanwasune YouTube
"Parasite” wanand dusjuidulufinisysannisimusssy #aa Netflix
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Hallyu 4.0 danadil 2010 - YENHUAUATAYIEANSHAR F0a1s uazasreUszaunnsel . pauldsmaaulasiuag BTS

flagiiu
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wiaunsedoliv LmuImLﬂu A New Pop Culture
Phenomenon szaulan

Assrufianunusuaszeulanuad Blackpink

+ ASUSAMINISTRINESSUIAMEATHAS AU

WazsEUULAN AN

- asiBiulmuag Webtoon wag E-sport uay

LKA

Top 5 export value of the content industry in South Korea in 2021,

by segment (in million U.S. dollars)
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AauNWE LAHATAL 2021 Tu
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AaAa1saNSg Haa UssHI

4.5 uauamuin fidansin1s
viulnazan seriail 2014-2021
51213.07% ¥NnNA15EULLENG 8
aungagazwudi yaradmuingj
agluanuinudia 8.7 wudw
paaa1sansy Antlusanas 70
uavmaunusideaanluiliu

Game
Music

Broadcasting 718

660.85

Information

Publishing 428.38

8,672.87

Aun: 2022 Content Idustry White Paper, KOCCA
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