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WHEN THE KOREAN WAVE BEGIN
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Hallyu 1.0 Uaeil 1990 - Hallyu 1.0 TA21951ng 1 HETMSUAIS LN LIWS T RINE S5 « azAs: Winter Sonata, Autumn in My
Auil 2000 wnallnalan Imﬂﬂmalﬂamaummuﬂumea Taian Heart, waavAu
aziflu K-POP umihs A2nany LLﬂuﬂ‘H"] « Aaums: My Sassy Girl, Oldboy
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uunilan ImﬂmuislmﬂmwmLf;auaﬂmWﬂumsamﬂ - Meatanusanauwanwasune YouTube
"Parasite” wanand dusjuidulufinisysannisimusssy waa Netflix
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amsinnanazlanalmalunilan
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Phenomenon szaulan
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WazsEUULAN AN

- asiBiulmuag Webtoon wag E-sport uay

LKA

Top 5 export value of the content industry in South Korea in 2021,

by segment (in million U.S. dollars)
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4.5 uauamuin fidansin1s
viulnazan seriail 2014-2021
51213.07% ¥NnNA15EULLENG 8
aungagazwudi yaradmuingj
agluanuinudia 8.7 wudw
paaa1sansy Antlusanas 70
uavmaunusideaanluiliu

Game
Music

Broadcasting 718

660.85

Information

Publishing 428.38

8,672.87

Aun: 2022 Content Idustry White Paper, KOCCA
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