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Domain Map of Creative Industries
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SMEs / Start Up, NMALANAL/ALAL/ALTRLE,
New Creative Industries Mechanism,
Networking, nnsaenan, Marketplace,
N19UAR, Mixed Media Contents,

Niche Market

Private Sector Government Sector

Policy & Regulation

29ANSNNENARSTL Creative Industries,
Social Ranking Systems, WHULATHENA,
wilgzaNuNNTAImNY, ulaunadszing,
Political Uncertainty, ANaLaTNN,
B9ANTTEUINNLTLINA

A A
msudinfieasAnILE, Data, Digital Library,
Database, Lma'\u?‘tlui, Collapse of General Knowledge,
Creative Lab, Creative Space Pool talents, Upskill / Reskill / Training

Runugtluuuma e,
Social Impact Bonds,
Crowd Funding, Defi nUN1JI3UUSSSY

FUTURE OF
CREATIVE
INDUSTRY

ANMUNAMNVANENNIRIUSITY, Other Creative Industries, Dataism,
UTANNINIAIUETTUUD Nt Creative Services, Pen and Paper,
GDP / Capita, Generation Aging,
Censorship of historical production,
New Ways of Living, Avatar, Esports, g4t power, Work-Life Balance,
Placebo Effect to Use, Mental Health,
Immigration Disputes, Euthanasia,
Religiousness of Arabs

" Enironment

Social Context

Atmosphere Design,
Social Welfare, Art Therapy,

U‘a“iﬂsuq Health Conscious,

Art with Agenda,

Gig Workforce, Freemium,
Digital native, Demographic,
Afttention Economy,
Influencer +SoMe Society,

Multidisciplinary Artists,
Equality, Gig Economy,
Tightening Ethical Criteria,
Virtual Influencers,

Social Burmout, Animal Rights,

Technology o _
Significance of Design,
Technol Resource Scarcity, Climate Change, Personal Branding,
echno’ogy Clean Energy, Waste management, Scalable Leaming,
Accessibility Sustainable, BCG Model Biosed use of information,

Identity Thefts, Quantum Technology, Big data, Blockchain / Al,
Ethics of Al, Tech disruption, Web Future, 6G, Open Source,

Tech infrastructure, WEB 3.0, Scalable Production,

Agile Innovation Management, Artificial Creativity, Biotechnology.
Al & Robot Music, Apps for Editing Moods, Metaverse, Liberal Arts,
Al Movie Screenwriter, Sandbox, Digital fabrication, Machine Tech,
Streaming
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Clash of Social Bubbles,
Global Citizenship,
Change of Expertise,
DIY Culture, Nationalism,
Experiences through
Gamification
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(2081Js1wazd8nyel Domain nuldaula
dmsuandainnssuasiiassAlng Uasd

Metaverse

Social Ranking Systems

Digital Native

Artificial Creativity

Nationalism

Experiences Through Gamification

i

g LS



METAVERSE

Kodo: Metaverse

STEEP: Technology

Domain: Metaverse - The Global Virtual World

Usztnnuusliiu: Strengthening (udsussdu)

s1wazdyq:

Snsmauglin (Metaverse) Aa laniadlauiiinannnisuaunauszwinslanadauazlanAana e Tnegfldau
mmmﬁmaﬂﬁé’uﬁuéﬁ’uQ"E]"u”lﬁmﬁauﬁ’u‘[anmmLﬂu@?q muannsnazaudunindanianiadeusasyinnag
wanilasusenundudunsndluiinadaly “lu'%’ﬂafna‘[aﬂ@mmuﬁ%m"ﬂﬁiaﬂﬁﬂ'sfmvl,%'mmmumﬂﬁu Tnefld
anunsadldfduiug wezfaneiuauldinlan saufsanunsorinnisuanilaaududuaz3nslesngEnsuuan
Lﬂu%ﬂﬂﬂ’]ﬂLLQZWJ’]MLgmﬁi’ﬂéﬂi:ﬂ’m_lﬂ%‘ fathansindaninares Metaverse Tutfaqiiu L

® U5 Facebook Miasutiaiilu Meta lAvusuatiuayuutun Facebook Reality Labs BENLN LNaATIS
Metaverse T2 lyfiagingal AR/VR ganduas wazAaumudsingg Bniv S Horizon Workiooms iy
WUNYINULALIAUATIHIL VR

a o A v ¢ o A dllﬂl | . 44' ° Yy v 1 N o
® 133 Microsoft latlszniailsddunisldenunaain Mesh Tu Microsoft Teams Twvinlviginsanilszaminiazas
= @ o < o v = g ] < o q ¥ B o
\@ilau (Avatan fuvasiaies afunislinalulad Mixed Redlity Teazvinlinisszyguniglng wisanisvinau

I o o a QI '&l
TAIUNUUAMMULAUAUITIENUU

UnAraruigazinaduagrJuwsnae: 2025-2029
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ANKING SYSTEMS

KoYo: Social Ranking Systems

STEEP: Political & Legal

Domain: Social Ranking Systems

Usztnnuusllu: Wild Card (inanisaifliiniaAa)

s1wazdyq:

22UUNARDUAUNISEIAL (Social Ranking System) 1N ?:uuﬁ'Qu‘%‘lﬂmw?aﬂi:mﬂjuﬁixuuﬁuﬁﬂm:uuumaq
puiey Feannsnulasuulaslesnedeatngd Immﬂ%"ﬂuuﬂaﬂﬂmquﬁﬂﬁmw%amw?a neUFTRAUNgLE
lunsdlvesszndiu Squnadulfinssiumssadusumedsauunlfiieriidss ity Tendreadeiuszu
mﬁmé’uﬁu‘lumqﬂi:mﬁm:*?umnﬁ'ﬁizuumaffv’mé’uﬁumqﬁqmu‘LuLLm'a:ﬁ*g wraszuLNIsInauUlnealinslaues
nagsialed iy luszuunislviaziuuisnisuazldUsn1sU8aLsEn Uber viga Grab HUAYU MnszULIING?
gl m@ﬁ'qmaﬁlﬁ%muﬁmﬁmmﬁu wazlipuddnyunsUfiRmungszidaludssindunniy Tefiana
ANHANBNNIANSALAMUANATINATIALAZINTINUIRALILERATINGTUATINATTA LLa:qmmwmauﬁLﬁmsﬁmiﬁ

UnAiarnuigazinadusgrjuwskane: 2023-2028
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CEE R
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L
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L A AR
". . R R E BB
e xa.l.l\b\‘;‘n‘.‘\'\ . .
QDADRD GO "" I
22220009 NN
Saradr0eony
i\\c...t...o\n.
\\tt!l!....."\!.
it ttncocdal
NN LT T e o
£

- A . . .
noyo: Digital Native
STEEP: Social
Domain: Digital Native

a 4 < >

Uszinnuusluu: Strengthening (ugiusidu)
s1gazdgq:

i K L <X v IS v o oa o Vv s a (:: I % < I < <X
Digital Native vuneie gauiianuauiuiunisldnunalulaguazaauimefaunluieian wazinsuadiung
AnudAnsnalulagnfiudiuddglunssduiie Tulssmaniaunudianuazienaudlngfelaiuiiu
nqunil Digital native tngaziiuliannnismiAnuazienruiinsinfedeasuasinsisauianrauiineduacdediny
aaulatlnglsziAuniu Digital Native AvaunalAEATADENANNSTUATNATTARIUANTZLIUNSISELE N1saduaseR
waeu Tlautanszinunisnedudn Auudszifusunisidduaieinezanuiuazanuduliunsnaraauiudi
drAnlunisudndugmamnssuainsassidusiudansiaundsanalunimsiusussutifeanet

URA10KUI9I1AI0TUDEIIUWSHAY: 2022-2025
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ARTIFICIAL -4 »'7
CREATIVETY . 447

KoU: Artificial Creativity

STEEP: Technology

Domain: Artificial Creativity

Usstnnuusliiu: Strengthening (ugausJdu)

s1gazdyn:

eLu@mmmﬂm_,mﬂa‘zﬁuﬁfua:ﬁuaum%@:Qﬂwmuﬁmmm%ma’éwmiﬁmzﬁaﬂzmﬂ%u daanaautuiiin Anuda
350 Aes nmeusd (udu Tmﬂgmmwma‘m%mﬁﬁmma‘ﬂslfiyjﬂafziﬂﬂjﬁmﬂﬂmmﬂizawéﬁv’qLLm'mfzmummEm
Tautansdndmiediusing

UnAarnulrgsinadudgrJuwsKate: 2029-2039
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Kado: Nationalism

STEEP: Social

Domain: Rise of Nationalism 2

Uszinnuusltv: Strengthening (udsusagu)

s1gazyq:

inaIns L lanATmildadanisulaauulamisanndauuaznnaiiaddutlssmanyiuan 89f nnstiheu
fldinuetoallfals et aldsisudsnisulasuntlasdudrdaurin 1A anisueiantanisnisiiiaq
TmaﬂnmaﬁmﬁﬁLLmﬁmﬁﬁﬁﬁlu“lﬁﬂa‘:‘llﬂﬁnﬁmﬂmiaﬁuaqumﬂﬁuﬂﬂﬂzﬁmimﬂa‘:Lﬁumwﬂﬁﬂﬁmﬁﬁuéﬁuw
e wazeunamflugy Inguannisutiitantenisiiag ANAUILAT AUANIZAINANBOAANYNTTUATINATTA
9Lm?mau%ﬂuudmmwﬂszmmaﬁuaw nAsINNANIeAUNgsLlieL LLa:u‘[ﬂmaﬁlLé@ﬂ?ﬂm}ﬁmmzmju

UnAaarnuirg13sinaduagrIuwsHang: 2020-2023
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EXPERIENCES
THROUGH
GAMIFICATION

Hovo: Experiences through Gamification

STEEP: Social

Domain: Experiences through Gamification

Usztnnuusli: Strengthening (u8Jusigu)

s19azden:

Gamification MUNEMIENTIATAUAUINUA mmmﬁmﬂ%amﬁ’uﬁfammﬁlu 9 nnaiBe ieasenszuauns
seudnduazusegelaliiugisey Inalusunamls: aunsaliadiewaunuds anananaududiudrdnlunagns
NNNTAANA "N@mﬂﬁﬁﬂi“iuﬁﬁfﬂﬁﬁﬁﬂ’m%ﬁuqLi@dumqﬂiuiﬂjﬁi‘ﬂdLL‘j‘\‘i‘-NSL‘-DLLﬂEJ‘]_I?Iﬂﬁiﬂ

UnAanuirgazinaduagrJuwsrHane: 2023-2028
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“THE ONE
CHARACTERISTIC
MORE ESSENTIAL
THAN ANY OTHER

IS FORESIGHT...
IT SHOULD BE
THE GROWING
NATION
WITH A FUTURE
WHICH TAKES
THE LONG
LOOK AHEAD."

- Theodore Roosevelt -



NEXT STEP

nasawudiulusze=aald



NEXT STEP

Scanning & Forecasting

SCAN

N194197193NINUIAAD 911, STEEP, PEST, PESTEL

TRENDS / WEA GNAL / INPUTS

N9z ms A ULTIulLG Aeuutlasiidenanssnufaauan

DRIVERS / UNCERTAINTIES

nesziualiudnAl mmuwmm
uaz mmumaLﬂmmammmmmnm

SCENARIOS

n’mmmmamﬂmma'lmamumimmq ‘
Fumnaseantyl

IMPLICATIONS

MsATsiagHETo1a R ATy
nelfantunisnl /
INTTIAUAN & LU

Aailulals
visatlpe s U R
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