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Auram: https://variety.com/wowea/music/news/frank-kozik-dead-kidrobot-ewmévocnoe/
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Tatsuhiko Akashi
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Fan: https://www.researchgate.net/publication/353442125_Research_on_Blind_Boxes_Consumers---Taking_Pop_Mart_as_an_Example
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a1ada: ATLANTIS PRESS Fan: https://www.marketingoops.com/news/biz-news/pop-mart-business-strategy/
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